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In reality, the vast majority of people have thought of starting a business, but not 
everyone will take actions; Even if some people have had a try, rare people will gain 
success. The reason behind the former problem is that it was not the true entrepreneur ia l 
drive while the latter is that the formation process of entrepreneurial drive has been 
restricted. Therefore we are wondering what the true entrepreneurial drive is and how 
entrepreneurial drive formed. 
Existing entrepreneurship theory persists in the assumption of mind-body dualism, 
no matter the entrepreneurial drive theory, entrepreneurial passion theory, 
entrepreneurial motivation theory and entrepreneurial self-efficacy theory, they cannot 
reveal the existence of unity of the entrepreneurial drive and its mechanism of formation. 
This thesis tries to answer these questions in terms of body phenomenology based on 
the assumption of mind-body monism. 
    This thesis tries to re-interpret the fundamental existence of human being and the 
formation of entrepreneurial drive by phenomenological reduction and established a 
preliminary model of entrepreneurial drive’s formation. The paper has studied Cao 
Dewang’s entrepreneurial process as the single case to clarify the confusing questions 
of the model. Based on those, the paper makes following conclusions: (1) 
entrepreneurship is essentially a process of phenomenological body opening; (2) the 
entrepreneurial drive is the disposition of opening bigger experience independently 
beyond existing repetitive experience space, which can be classified as potential 
entrepreneurial drive and apparent entrepreneurial drive; (3) Everyone has the potential 
entrepreneurial drive, entrepreneurial drive pulls the repetitive experience space’s 
expanding while repetitive experience space bigger enough drive the entrepreneur ia l 
drive’s enhancement and appearing. (4) Entrepreneurial drive’s enhancement and 
appearing depends on the strengthening the force of phenomenology body to expand 
outward to a bigger experience space and weakening the negative force of restric ting 
the experience space’s expanding, which maintains the existing experience of open 
space and supports the formation of entrepreneurial drive. 
 















 目录  
第 1章 绪论 ....................................... 1 
1.1研究背景 ............................................. 1 
1.1.1 现实背景 .............................................. 1 
1.1.2 理论背景 .............................................. 2 
1.2研究目的和研究意义 .................................... 3 
1.2.1 研究目的 .............................................. 3 
1.2.2 理论意义 .............................................. 3 
1.2.3 现实意义 .............................................. 4 
1.3研究内容和研究方法 .................................... 5 
1.3.1 研究内容 .............................................. 5 
1.3.2 研究的技术路线 ........................................ 6 
第 2章 文献综述 .................................... 7 
2.1 创业的定义和分类 ...................................... 7 
2.1.1 创业的定义 ............................................ 7 
2.1.2 创业的分类 ............................................ 8 
2.2创业动力与创业激情的定义 ............................... 9 
2.2.1 创业动力的定义和分类 .................................. 9 
2.2.2 创业激情的定义和维度 ................................. 10 
2.3创业动力的形成机制 ................................... 13 
2.3.1 创业动力的来源 ....................................... 13 
2.3.2 创业动力的形成过程 ................................... 16 
2.3.3 创业自我效能 ......................................... 17 
2.4理论述评和研究切入点 .................................. 20 
第 3章 模型初步构建 ............................... 23 
3.1理论基础 ............................................ 23 
3.1.1 现象学概况 ........................................... 23 
3.1.2 现象学身体的存在 ..................................... 24 
3.1.3 现象学身体的动性、力性、知性与体验的空间性 ........... 26 
3.1.4 现象学身体体验空间的层次性 ........................... 28 
3.2创业动力形成机制 ..................................... 32 
3.2.1 创业的本质 ........................................... 33 















3.2.3 创业动力根本来源 ..................................... 38 
3.2.4 创业动力形成的关键因素 ............................... 38 
3.3创业动力形成过程模型 .................................. 41 
3.4研究结论汇总以及理论模糊点 ............................ 44 
第 4章 研究设计 ................................... 46 
4.1案例研究方法的选择 ................................... 46 
4.2案例研究样本的选择 ................................... 47 
4.3资料收集 ............................................ 49 
4.4提高研究的效度与信度的手段 ............................ 51 
4.5案例资料整理分析说明 .................................. 52 
4.5.1 资料整理说明 ......................................... 52 
4.5.2 资料分析说明 ......................................... 53 
第 5章 案例分析与讨论 .............................. 54 
5.1案例研究框架 ......................................... 54 
5.2案例简介 ............................................ 54 
5.2.1 曹德旺成长背景及经历简介 ............................. 54 
5.2.2 曹德旺创业过程简介 ................................... 56 
5.3曹德旺创业动力形成过程的阶段分析 ....................... 59 
5.3.1 成长时期（0-23岁）................................... 59 
5.3.2 独闯天下时期（23-31 岁）.............................. 66 
5.3.3 艰苦创业时期（31-42 岁）.............................. 70 
5.4曹德旺创业动力显现的动态过程分析 ....................... 76 
第 6章 研究结论与展望 .............................. 82 
6.1研究结论 ............................................ 82 
6.2研究贡献 ............................................ 83 
6.3研究不足与未来研究方向 ................................ 85 
参考文献 ......................................... 87 
致谢 ............................................ 91  

















1 Introduction..................................................................................... 1 
1.1 Research Background .................................................................................... 1 
1.1.1 Realistic Background ............................................................................ 1 
1.1.2 Theoretical Background ........................................................................ 2 
1.2 Research Objective and Meaning ................................................................. 3 
1.2.1 Research Objective ............................................................................... 3 
1.2.2 Theoretical Meaning ............................................................................. 3 
1.2.3 Realistic Meaning ................................................................................. 4 
1.3 Research Contents and Methods  ................................................................ 5 
1.3.1 Research Contents ............................................................................... 5 
1.3.2 Research Methods ................................................................................. 6 
2 Literature Review ............................................................................ 7 
2.1 The Definition and Classification of Entrepreneurship ............................. 7 
2.1.1 The Definition of Entrepreneurship ...................................................... 7 
2.1.2 The Classification of Entrepreneurship................................................. 8 
2.2 The Definition of the Entrepreneurial Drive and Entrepreneurial Passio9 
2.2.1The Definition and Classification of Entrepreneurship Drive  ............... 9 
2.2.2The Definition and Dimensions of Entrepreneurship Passion ............. 10 
2.3 The Formation of Entrepreneurship Drive ............................................... 13 
2.3.1 The Source of Entrepreneurial Drive .................................................. 13 
2.3.2 The Formation Process of Entrepreneurial Drive ............................... 16 
2.3.3 Entrepreneurial Self-efficacy .............................................................. 17 
2.4 Theory Review and Theory Gap................................................................. 20 
3 Theory Building............................................................................. 23 
3.1 Theoretical Base ........................................................................................... 23 
3.1.1 Phenomenological overview ............................................................... 23 
3.1.2 The Existence of the Body in Phenomenology  ................................. 24 
3.1.3 The Dynamics, Perception, Force and Experience Space of the Body in 
Phenomenology .......................................................................................... 26 
3.1.4 The Hierarchy of Phenomenological Body Experience Space  ........... 28 
3.2 The Mechanism of Entrepreneurial Drive................................................. 32 
















3.2.2 The Essence of Entrepreneurship Drive.............................................. 35 
3.2.3 The Source of Entrepreneurship Drive ............................................... 38 
3.2.4 The Crucial Factor for the Formation of Entrepreneurial Drive  ......... 38 
3.3 The Model of Entrepreneurial drive formation process ......................... 41 
3.4 Research Conclusion Summary and the Fuzzy Point of Theory  ........... 44 
4 Research Design ............................................................................ 46 
4.1 Reason of Choosing Longitudinal Case Study Method ............................ 46 
4.2 Case Selection ............................................................................................... 47 
4.3 Data Collection ............................................................................................. 49 
4.4 Research reliability and validity ................................................................. 51 
4.5 Arrangement and Analysis of Data ............................................................ 52 
4.5.1 Arrangement Description .................................................................... 52 
4.5.2 Analysis Description ........................................................................... 53 
5 Case Study and Discussion ............................................................ 54 
5.1 Framework ................................................................................................... 54 
5.2 Introduction .................................................................................................. 54 
5.2.1 Introduction of Cao Dewang............................................................... 54 
5.2.2Introduction of Cao Dewang’s Entrepreneurial Process  ...................... 56 
5.3 Process Analysis............................................................................................ 59 
5.3.1 Growing Periods（0-23） .................................................................. 59 
5.3.2 Lone Striker Periods（23-31） .......................................................... 66 
5.3.3 Entrepreneurship Periods（31-42）................................................... 70 
5.4 Analysis of Cao Dewang’s Entrepreneurial Drive Dynamic Process  .... 76 
6 Conclusions and Prospect .............................................................. 82 
6.1 Conclusions  ................................................................................................. 82 
6.2 Contribution ................................................................................................. 83 
6.3 Limitations and Prospect............................................................................. 85 
References ........................................................................................ 87 
Acknowledgement ............................................................................ 91 









































































































































































































    本文着重于对“创业是什么？创业动力是什么？创业动力的根本来源是什么？
创业动力的形成过程是怎样的？”这四个问题进行深入探索，研究内容如下： 










































图 1-1 本文研究技术路线图 
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第 1 章 绪论 
 研究背景 
 研究意义 





























































   （2）创业往往是一个不受限于现有的资源，发现、开发和利用商业机会，并
形成商品和服务的过程。Stevenson, Roberts & Grousbeck（1989）[10]定义创业为
个体（无论是他们自己还是在公司内部）追求机会，而不考虑他们所能控制的资
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